CheckUp by Lehigh Valley Health Network
UPCheckD E C E M B E R  2 0 0 8
Pink Power
To learn how the dental team helped  
Lesley Shambo fight cancer, turn to page 8.
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From a landmark presidential election to changes in our nation’s economy, we’ve all 
had a lot on our minds. Just as a record number of people voted in the recent election, 
we have seen record attendance at our employee forums. We’ve fielded hundreds of 
questions, but two themes—branding and benefits—stand out. Here are answers to 
the two most frequently asked questions we’ve heard:
At a time when we’re being asked to manage costs, why are we spending money to 
create a new name and logo?  Over the past five years, we’ve invested in growing our 
health network—a revitalized Lehigh Valley Hospital–Muhlenberg and an expanded 
Lehigh Valley Hospital–Cedar Crest. Just as that growth is an investment in meeting 
the ever-evolving health care needs of our community, branding is an investment in 
our future.
When we embarked on branding, we sought the input of our community members. 
They asked us to make our health network easier to access and navigate. Our refined 
name, tagline and logo better reflect the depth and quality of our services and will 
make it easier for people in our community to get the care they need.
The expenses associated with branding are part of our normal marketing 
and public affairs operating budget, and overall, our marketing 
expenses are below national norms for an organization our size  
and our complexity.
Why are our health benefits changing? Our health network  
faces increased financial pressure due to decreased government 
reimbursements. It’s why we’re focused on improving efficiency 
through the System for Partners and Performance Improvement, 
and why we needed to make changes to our benefits.
We reviewed the benefit plans of health care organizations 
within a 60-mile radius. We found that most organizations 
require employees to pay to participate in a health plan. We 
worked hard to ensure full-time colleagues will not have to 
pay for any level of participation in their plans.  
Based on the review, changes were made that allow us to stay 
financially strong while still maintaining a health package for 
you that’s better than those offered by other health care providers 
in our region.
I thank you for all of the thought-provoking questions and input 
you’ve provided throughout the employee forums. For answers  
to more of your forum questions, please visit the intranet at  
lvh.com. I encourage you to keep asking questions and keep 
looking for ways to manage costs and enhance the quality of care 
we give to our patients. The stronger we are as a health network, 
the  better we are able to fulfill our mission to our community.
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A Wedding Wish
Tears rolled down Fran Miller’s face as she watched her only 
daughter walk down the aisle. Surrounded by friends, family 
and Lehigh Valley Hospital–Cedar Crest colleagues, the proud 
mother witnessed the exchange of rings and vows from her 
hospital bed.
“Fran’s been a patient with us for more than a year,” says Susan 
Eckhart, R.N., patient care coordinator for 5B, the floor where 
Miller’s spent much of her time while recovering from a dozen 
surgeries for bowel obstructions. “We had hoped she’d be well 
enough to travel to the wedding in an ambulance and attend 
the ceremony in person, but she wasn’t.” 
Miller’s husband, Ron, was determined for his wife to 
witness the Hotel Bethlehem ceremony. The colleagues 
who now know Fran so well rallied to make it 
happen. “As mothers ourselves, we 
knew there was no way she 




Their creativity and perseverance paid off. With guidance from 
Miller’s husband and the help of information services, the 
ceremony was streamed live via the Web onto a large computer 
screen in a Kasych Family Pavilion classroom. Special permis-
sion was granted so Miller could leave the floor to watch the rite 
of passage. And the 5B colleagues who knew her best made her 
look and feel like a million bucks for the occasion.
 Dressed in a sparkly top, her hair and nails expertly coiffed and 
painted by support partner Caterina Chiarolanza, Miller 
witnessed the elegant affair. No one would have guessed it was 
either an earlier-than-normal arrival or a day off for the small 
crowd of colleagues who lent a hand. Among those who pitched 
in: Sallie Fenstermaker, R.N., Tracey Spittler-Hassler, R.N., 
Jennifer Paul, R.N., Ruth Duffield, R.N., Kelly Baatz, R.N., 
Lynn Leclerc, case manager, and Eckhart, who also made sure 
the classroom was fitted appropriately with a lace tablecloth and 
fresh flowers.
“This was her goal—to see her daughter get married,” Eckhart 
says. “The look on her face made everything worth it.”
—Amy Satkofsky
Colleagues make it possible for a patient 
to witness her daughter’s special dayCome True
Creativity pays off—
Colleagues on 5B set the 
stage so Fran Miller could 
watch her daughter’s 
wedding ceremony  
inside the Kaysch  
Family Pavilion.
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custom Cubicles
Creative colleagues bring a bit of home and  
a spice of life to their workspaces
You spend more waking hours at work than at home. That’s why many of our colleagues bring a 
little bit of home into their workspaces—photos of family, friends and pets. Others imprint a sense of 
style on every square inch of their workspaces. We recently searched for the most creative workspaces 
in our health network. See how colleagues turned ho-hum into hi-ho, hi-ho, it’s off to work we go!
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cabin Fever
Donna Kulp (left) always wanted to live in a 
log cabin, but the organizational development 
coordinator doubts her wish will come true. 
So she did the next best thing—made her 
cubicle look and feel like her dream home. “I 
feel more relaxed in here now,” she says of her 
cozy confines. Her cubicle’s walls are lined 
with wallpaper that looks like real logs, and 
framed wildlife scenes make her feel as if she’s 
looking out the windows of a cabin. A quaint 
stained glass lamp—her 25th service anniver-




Behavioral health nurse Gayle Levas, R.N. 
(right), calls herself a Disney fanatic, and she’s 
particularly fond of Goofy. It’s apparent the 
moment you set foot in her office, which is 
brimming with stuffed and ceramic Goofys, 
and Goofy mugs and clocks. “Our patients 
really seem to like it,” Levas says. “They figure 
I can’t be that bad if I like Goofy.” The Disney 
character also is accompanied by Peach Tree—a 
tree with photos and quotes from Levas’ pet 
bird, Peachy. “What can I say?” Levas says. “I 
want to keep a positive atmosphere, and this 
stuff makes me smile.”
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The Cat’s Meow
Glance into the window of the purchasing office at 
Lehigh Valley Hospital–17th Street and you’ll see a 
cat curled up on a spare chair. Walk by and the cat 
will meow, ruffle its fur and hiss at you. The cats 
(there’s more than one) moved in along with 
Kathy Masters and Nancy Zosky (right) about 
four years ago. “We clicked immediately, and we’ve 
been having fun decorating together ever since,” 
Masters says. Their stuffed cats stay out all year, 
lounging amidst displays that include Philadelphia 
Eagles gear during football season and various 
“American Idol” countdowns. They also dress up 
the space for each season and holiday. 
Haunted Halls
Spiders hang from the ceiling and hands reach 
out of headstones behind computers. It’s not a 
nightmare about work; it’s the health network’s 
main paging and patient information call 
center, decorated year-round for the seasons 
and holidays by dedicated and fun-loving 
colleagues, including Carol DeLeon (left), 
Hope Roth, Ruby Ryan, Claudia Haughney 
and Gail Keinert. The group’s been making 
the space livelier for about 10 years now. “We 
operate 24/7,” DeLeon says. “Just like all of 
our health network colleagues, we spend more 
time at work than we do at home. It’s much 
better if we have something fun to look at.” 
The Flip Side
Most of us try to make our work spaces feel more 
like home, but medical transcriptionist Carol Logue 
(right) tries to make her Albrightsville home office 
feel more like work. She’s been working from home 
since 1999 and went to great lengths to create a 
dedicated workspace in which she could be 
productive. Her office—used only for health 
network-related work—has a sleek cherry computer 
desk, comfortable chair, torchiere lighting, ceiling 
fan and soft leather loveseat. “I can concentrate and 
be extremely productive in its quiet environment,” 
she says. When she needs to give her eyes a rest, she 
glances out two large windows or at mini-collec-
tions of angels, teddy bears and family photos. “I’ll 
openly confess to having worked an evening or two 
in my flannel PJs, but I still don’t own a pair of  
those infamous bunny slippers,” Logue says. 
             —Amy Satkofsky
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How general services colleagues make patients’ rooms and smiles sparkle   





Morning Star Trevino is so appreciative of the “thank you” card 
she received in her mailbox, she displays it on her refrigerator. 
“Every time I see it, I’m reminded of how important it is to do 
my job well,” she says of the card given to her by her supervisor. 
“I’m proud of it. They’re hard to get.” 
Trevino knows the card represents more than a pat on the back 
for doing good work with Lehigh Valley Hospital–17th Street’s 
housekeeping staff. “It means she goes the extra mile to make a 
hospital stay as pleasant as possible for patients,” says George 
Johnson, resident regional manager for Crothall Services Group, 
the company that provides our housekeeping services. 
How is Trevino making sure all our patients’ needs are met? She’s 
practicing the “Crothall Way”—a network-wide initiative that 
gives general services colleagues a checklist of things to say and 
do when cleaning patient rooms. Below, follow Trevino around 
the room to learn why her attention to detail keeps Sandra Day 
of Allentown and other patients happy and satisfied.
She always says “always”—When Trevino enters a room, she 
introduces herself, sanitizes her hands and spends time telling the 
patient what she’s going to do while she’s there. She says, “I’m 
here to always keep your room clean.”  
Why is that word so important? Our patients complete a survey 
conducted by H-CAHPS (Hospital-Consumer Assessment of 
Healthcare Providers and Systems). The survey determines how 
satisfied patients are with their hospital stay. One question asks 
patients how often their room was kept clean. The percentage of 
patients who answer “always” is posted on the H-CAHPS Web 
site, that allows patients to compare hospitals. Our goal is to 
have 75 percent of our patients answer “always”—that’s seven 
points higher than the national average.    
She anticipates needs—Trevino visits 18 patient rooms at  
least three times a day to perform different housekeeping  
duties. Every time she enters a room, she does three things:  
she empties the trash, makes sure everything the patient needs  
is within reach, and asks the patient if there is anything she 
needs before she leaves. 
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Help us meet our overall patient 
satisfaction and expense-per-
case goals by the fourth quarter. 
If your hard works helps us meet 
these goals and meet our health 
network’s overall financial goals, 
you’ll be rewarded. 
The numbers in the ovals below are the average of our 
year-to-date scores. 
	 •		Numbers	in	green	mean	we’ve	made	at	least 
one of our goals.
	 •		Numbers	in	red	mean	we	did	not	meet	our	goals.
F i s c a l  Y e a r  2 0 0 9 
F i r s t  Q u a r t e r  R e s u l t s
Our FY 09 Goals















































How can you earn a year-end bonus?







Why are these so important? Patients frequently press their call 
buttons to ask a nurse for something that a general services 
colleague can provide. By ensuring patients have everything they 
need before she leaves, Trevino allows nurses to spend more time 
doing what they do best—providing direct patient care.
She communicates with cards—Like Trevino displays her 
“thank you” card at home, she displays other cards around 
patient rooms. When she cleans an empty room, she places a 
“Fresh as a Daisy” card on the countertop. It welcomes a new 
patient to the room and guarantees its cleanliness.   
Trevino also hangs a cleaning frequency card on the bathroom 
doorknob and signs it every time she cleans the room. It reminds 
patients they’re in a sterile environment. If a patient is out of the 
room while Trevino is cleaning it, she leaves a “Sorry I Missed 
You” card. Before the cards, patients weren’t sure if their room 
















































We’re exceeding our maximum (best) goal. 
cleanliness Leads to     Happiness 
Communicate 
with cards
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The Power of Pink
Lesley shambo’s colleagues rallied around her 
as she battled breast cancer
A sea of pink—That’s how department 
of dental medicine colleagues showed 
their support for Lesley Shambo (front 
row, second from right) during her breast 
cancer journey. “Her story gave us all a 
reminder about the importance of regular 
mammograms,” says Pat Atno (front row, 
far right), with colleagues (clockwise from 
Shambo’s left) Kristen Falanga, D.M.D., 
Natalie Balliet, Dona Faye Demott, Kunjan 
Patel, D.M.D., Jamie Gabryluk, Kim 
Pasquarello, Rudolph Wagner, D.M.D., 
Diana Silva, D.M.D., Tracy Young, Janet 
Keglovitz and Jill Stephens.
The pink ribbons began popping 
up one by one, first on identifi-
cation badges, then lapel pins, 
pens and desks. Soon the health 
network’s department of dental 
medicine was awash in pink, all in 
the name of friendship.
What prompted such a show of 
support? Their colleague, adminis-
trative coordinator Lesley Shambo. 
“I was diagnosed with breast cancer 
last Christmas Eve” Shambo says. 
“From the time my colleagues 
learned about it through my last 
treatment, they were incredible. 
They made a bad situation livable.”
After receiving her diagnosis, 
Shambo learned she’d need surgery, 
chemotherapy and radiation, treat-
ments that continued for eight 
months. That meant her work 
schedule needed to change. So 
medical secretary Janet Keglovitz 
stepped in, arriving early and stay-
ing late to make sure work got done 
and Shambo received the treatment 
she needed without worry.
“Lesley felt bad—she rarely asks for 
help—but I know she’d do the same 
for me,” Keglovitz says. “That’s 
what friends do.”
At every step of Shambo’s treat-
ment, her colleagues found ways to 
brighten her days. They gave her 
flowers and get-well cards, made her 
meals and gave her and her family 
gift cards for groceries and restau-
rants. They provided transportation 
so her two sons could get to after-
school activities. They also went wig 
shopping with Shambo, and when 
she started wearing baseball caps, 
others in the department did too.
Shambo continued to work during 
her treatment, and every day her 
colleagues learned more about a 
cancer patient’s journey. “She was 
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very open with us and everything 
she went through,” says her 
supervisor, department manager 
Pat Atno. “She was strong and 
positive, trudging in here every 
day regardless of how she felt. She 
is my hero.”
One of the most special gifts  
came when Lesley wistfully  
lamented how she’d enjoy an  
escape to her favorite vacation 
spot, the beach. Her colleagues 
brought the beach to her by 
outfitting her desk with a beach 
umbrella, sand, bucket, shovel  
and a cooler filled with snacks.
“We all went through this together,” 
Shambo says. “I wouldn’t have 
made it without the emotional 
support, friendship and love from 
my colleagues.”
While she received support, 
Shambo worked to help others. 
She talked with fellow cancer 
patients and family members, telling 
them about our health network’s 
Breast Cancer Consultative Service, 
which offers a team of specialists 
who meets with a patient and 
offers a treatment recommendation 
that same day. She also drew 
motivation and inspiration from 
other patients’ stories.
When her treatment ended, she 
organized a surprise thank-you 
luncheon to commemorate her 
colleagues. But the surprise was 
twofold—Shambo’s family and 
friends from the health network 
arrived to help her celebrate the 
end of her treatment.
“I’ve found friends I didn’t even 
know I had,” Shambo says. 
“Having colleagues who were 
there with a hug and smile made 
all the difference in my recovery. 
They’ve become family.”
–Erin Alderfer
‘I wouldn’t have made it without the 
emotional support, 
from my colleagues.’friendship and love
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5 Things You Should Know About
Its mission has evolved. One of the first projects 
coordinated by the division of community health 21 
years ago was cholesterol screenings. Today, the 
division fulfills its mission of improving the commu-
nity’s health through collaborating with clinical 
departments and community-based organizations to 
target specific populations, says director of program 
development Cathy Coyne, Ph.D. For example, 
Amanda Kender and Erin Niclaus are coordinating an 
ongoing effort to provide dental sealants for children 
who may not have access to dental care. Such work is 
accomplished through partnerships with community 
organizations and leaders. “It is essential to collaborate 
with communities in order to achieve sustainable 
community health improvement” Coyne says.
Its team members have diverse backgrounds  
and skills. They include a medical anthropologist 
(Lynn Deitrick, R.N., Ph.D.), a former school 
superintendent (Russ Roper), a former state trooper 
(Robin Rivera) and experts in community building 
(Michael Adams and Coyne). Their offices are located 
in the former School of Nursing, across from Lehigh 
Valley Hospital–17th Street.
It partners with clinical departments to improve the 
community’s health. One of its projects is to evaluate 
the demographics of pediatric patients with asthma—
where they live, their socioeconomic background—in 
order to identify causes and help better manage the 
condition. In other projects, researchers will gather 
neighborhood data electronically using personal digital 
assistants (PDAs) and mapping programs that link local 
community data with state and national data. Also, 
through a partnership with the department of psychiatry, 
efforts have been implemented to improve outcomes in 
community-based programs, including evaluations of 
drug and alcohol treatment interventions.
It influences policy to create meaningful change. 
Coalition for a Smoke-Free Valley, under contract 
with the Pennsylvania Department of Health to 
manage tobacco prevention and treatment programs, 
oversees a 10-county region in Northeastern Pennsyl-
vania and has a strong voice in decision making for 
statewide tobacco programs. For more than 20 years 
ALERT Partnership has collaborated with the 
community to address substance abuse issues and 
recently educated parents and legislators about the 
importance of properly preparing and monitoring 
teenage drivers. At the local level, Tony Nerino has 
participated in the city of Allentown’s commission to 
address homelessness.
It’s award-winning. Community Exchange, a 
member organization through which people exchange 
their talents (plumbing, painting, driving, language 
interpretation, etc.), recently received an Allentown 
Human Relations Award. The city’s Human Relations 
Commission recognized the program for bridging 
gaps between people of different cultures, ethnic 
origins, races, ages and backgrounds. Accepting the 
award (below) were (l-r) manager Laura Gutierrez 
along with Nicole Rhoden and Kathy Perlow. 
–Sally Gilotti
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 service  is available 
so close to home, 
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How we partner, persuade and explore to improve the community’s health 
John and Becky Fedio’s eyes lit up when 
they learned about a new technology that 
could help them. The Fedios, who are 
deaf, attended a meeting for deaf senior 
citizens near their Bath home. There they 
heard about a new tele-interpreting 
service—part of our health network’s 
comprehensive telehealth program— 
that uses audio and video to bring a 
sign-language interpreter to a patient’s 
bedside in seconds.
“When I broke my wrist several years 
ago—the one I use to write and sign— 
it was nearly impossible to communicate 
with my caregivers,” Becky Fedio says 
through an interpreter. “I knew this 
technology would help.”
But the Fedios didn’t realize the technology 
would save John’s life. In the minutes after 
that meeting, John, who suffers from 
arrhythmia (irregular heartbeat), fainted 
several times. “We thought it might be  
 
related to his heart, so I called 9-1-1,” 
Becky says.
When the ambulance arrived, Becky 
communicated with pen and paper. Then 
she remembered the new system she had 
heard about at the meeting. She handed 
the first-responders the flyer and wrote, 
“Take him there!”
The ambulance crew rushed John Fedio, 76, 
to Lehigh Valley Hospital–Muhlenberg, 
where tele-interpreting was ready. “We 
were trained on it only days before,” says 
Joseph Provenzano, R.N., who cared for 
Fedio in the emergency department. “We 
wheeled the unit out, flipped the switch, 
and within seconds an interpreter was 
signing. It gave us a bridge to the Fedios.”
The system—a partnership among our 
telehealth, interpreter services and 
information services colleagues—is funded 
by The Dorothy Rider Pool Health Care 
Trust. It’s available 24/7 in all three of our 
emergency departments. An additional 
eight units will be deployed throughout 
our health network in the next two years.  
 
“This improves our ability to quickly 
communicate and understand the health 
needs of our hard-of-hearing and deaf 
patients, especially in emergencies when 
every second counts,” says Joe Tracy, vice 
president, telehealth services.
For the Fedios, tele-interpreting led to 
speedy and appropriate care. To correct 
John Fedio’s irregular heartbeat, the 
emergency department team prescribed 
him amiodarone, a medication that now 
helps his implantable cardioverter defibril-
lator (ICD) regulate his heartbeat. He was 
admitted, monitored and back home in 
three days, much to the delight of his wife, 
Becky. “I’m glad this service is available so 
close to home, and I know it saved my 
husband’s life,” she says.
–Matthew Burns
sign (  ) of the Timess  I  G  N
community Health Our new tele-interpreting software helps a local man’s heart beat safely again
Instant interpretation—That’s what John and Becky Fedio of Bath received when John needed emergency heart care at Lehigh Valley 
Hospital–Muhlenberg. Our new tele-interpreting system brings a sign-language interpreter to a patient within seconds.
22922 CheckUp December 2008.indd   11 11/14/08   11:11:04 AM
1 2  L E H I G H  V A L L E Y  H E A L T H  N E T W O R K
Be aN   ADVOCATE
Guide to 
Our Care
Look here each month to 
learn something new 
about the health care 
services we provide
Neurosurgery
If you or someone you know needs 
 endoscopic neurosurgery, we offer a  
wide range of advanced procedures. 
Endoscopic surgery is faster and 
simpler than open procedures, with no 
large incisions, removal of skull flaps or 
extensive cutting of brain tissue. You 
also have fewer postsurgery complica-
tions, quicker recovery, and less pain 
and scarring.
Join president and chief executive officer Elliot J. Sussman, M.D. (at left with  
Jeri Lemanek, R.N., of employee health) and be an advocate for the overall health  
of your community by getting your flu shot. It will protect you, your family and 
our patients from influenza, which is linked to about 36,000 deaths each year.  
You can get your flu shot during employee health walk-in hours (below), at an  
employee forum or from a “peer vaccinator” if you work in a clinical area.  




Lying unconscious in our medical-surgical intensive care unit, Melissa Ziegler was in critical con dition. 
Her appendix had ruptured. Doctors feared she would not survive. Following surgery,  antibiotic treat-
ments and “phenomenal” care from colleagues throughout our health network, Ziegler (right), an 
operating room technical partner, made a complete recovery. Now she’s telling everyone about her 
care and the outpouring of support she received from colleagues. “The decisions they made kept me 
alive, and I’m forever grateful,” she says.   
Are you spreading the word about the quality of care at our health network? If so, call  
610-402-3175 or e-mail Richard.Martuscelli@lvh.com and share your story in CheckUp. 
LVH–Cedar Crest
















If you know someone who needs radiation 
therapy, a brand-new linear accelerator 
at Lehigh Valley Hospital–Cedar Crest’s 
Cancer Center could help. The new 
machine has RapidArc technology that 
combines the most sophisticated care 
with shorter treatment time and less 
radiation exposure. It will be in use  
by January.
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Local flu shot advocate Diane McGowan (left) and Terry  
Burger, R.N., our health network’s director of infection  
control and prevention, helped kick off this year’s drive-through 
com munity flu campaign. More than 12,000 people received 
 vaccinations at Dorney Park and Lehigh Valley Hospital–
Muhlenberg, and also brought three van loads full of 
 nonperishable food items to benefit the Allentown Ecumenical 
and Second Harvest food banks. Service Electric TV-2 News,  
69 News (WFMZ-TV), WAEB-AM 790, B104 (WAEB-FM),  
The  Morning Call and The Express Times covered the kickoff event.
Other noteworthy items:
•		Fox	29	(WTXF-TV),	6ABC	Action	News	(WPVI-TV),	 
CBS 3 (KYW-TV), 69 News, The Morning Call and  
The Express Times covered a story about a missing Allentown 
dog that was returned. Our MedEvac volunteered to use a 
helicopter in the search.
•		Pocono Medical Center, in partnership with our health 
network, announced its Level III Trauma Center opening.  
The Morning Call, 69 News, WBRE-TV 28 News, Pocono 
Business Journal and Newswatch 16 (WNEP-TV) covered the 
 announcement.
•		The Morning Call and 69 News at Sunrise featured medical 
oncologist Richard Boulay, M.D., and his new music CD.
•		Modern Healthcare featured the use of our new hydrogen-
 powered bus and listed us as one of the 100 Best Places to 
Work in Health Care.
The Buzz 
in Our Community
read and view our news online. 
Go to lvh.org/news for the latest 
media coverage!
Heart Care
If you know someone who gets tired, dizzy 
or passes out, he may be suffering from 
an irregular heartbeat. Ensure him that 
he can trust in our care. We perform 
1,300 diagnostic and thera peutic 
procedures every year, the most in  
the region, to restore patients’ normal 
heart rhythms.
Trauma Care
You never plan for an emergency. But if 
you are injured in an accident, you may 
have a choice about where you will re-
ceive care. Our health network is home 
to a Level I trauma center and Level II 
pediatric trauma center, the region’s 
busiest and most experienced.     
Lab Tests
If you or one of your patients needs a 
diagnostic blood test or another kind of lab 
test, Health Network Laboratories has 
31 convenient patient service centers in 
our region. Two are located at Care-
works health clinics (King’s Market on 
Cedar Crest Boulevard in Allentown and 
Weis Markets in Schnecksville). Find a 
patient service center near you at 
healthnetworklabs.com.
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wHaT’s  HAPPENING
1.  Chamber honor—The Greater Lehigh Valley Chamber of 
Commerce named Lehigh Valley Health Network the 2008 
Business of the Year. Chief medical officer Ron Swinfard, 
M.D. (right), accepted the award from U.S. Rep. Charlie 
Dent (PA-15) at the chamber’s annual meeting. More than 
1,000 members of the business community attended the event 
at Stabler Arena. The award recognizes our not-for-profit, 
charitable health network for demonstrating successful 
business operations, displaying involvement in the com-
munity and bringing a measure of pride to our community. 
2.  Taste of Columbia—Guest chef Joaquín Suárez delighted 
the palates of health network colleagues with his tastes of 
Colombia. As part of Sodexo’s Global Chef program, Suárez 
taught the hospital’s own chefs how to cook extraordinary 
Colombian delicacies such as squid ceviche and guava-based 
barbecue sauce. The program brings executive chefs from 
around the world to local communities to share in authentic 
international cuisine and traditional cooking techniques.
3.  Best Place to Work—We’re on Modern Healthcare’s inaugural 
list of the 100 Best Places to Work in Health Care. To 
compile the list, the magazine sent surveys to employees of 
nearly 240 health care companies nationwide, asking about 
policies, practices, benefits, demographics, leadership, 
culture, communications, work environment, development, 
pay, and overall satisfaction. We are one of only five health 
care organizations in Pennsylvania to make the list. 
experience the Real World of Medicine
Lehigh Valley Health Network Community Annual Meeting
Wednesday, Dec. 17
At LVH–Cedar Crest, Kasych Family Pavilion
Meeting begins at 5 p.m.;  
Health Expo  immediately follows meeting  
(about 6:30 p.m.)
For more information or to R.S.V.P., call  
610-402-CARE.
Attend and you can:
•  Get behind the controls of our  
da Vinci surgical robot
•  See why our team is the nation’s 
best for heart attack care
•  Learn what’s new in our health 
network from our President and Chief 
Executive Officer
1 2 3
Pride in our People
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schedule
For more details on classes (including times and costs), 
call 610-402-CARE or visit lvh.org/checkup.
Culture of Wellness
Starting Dec. 1—Exercise for Life
Dec. 2—Healthy Hands and Nails
Starting Dec. 2 and 4—Energizing Yoga
Starting Dec. 4—Body Wedge 21TM
Dec. 4, 11 and 16— Saving for College Education
Starting Dec. 5— Belly Dancing for Fun and Fitness
Dec. 5 and 11— Redirecting Children’s Behavior Work-
shop: Kids and Holiday Stress
Dec. 6—Reiki Workshop I
Dec. 9 and 18—Car Seat Checks
Dec. 10—Meditation Workshop
Dec. 10— Redirecting Children’s Behavior Workshop: 
What to Do When Your Kids Drive You Crazy
Starting Dec. 11—Relaxing Yoga
Starting Dec. 15—Interval Express
Dec. 15 and 30—CPR Family and Friends
Dec. 16—Fit to Be a Mom
Dec.17— Introduction to the Deeper Practices of Yoga
Starting Dec. 18—FlashFit
Benefits
Discover Your Discounts— Discounted ski passes at 
Bear Creek
Refer a Physician—Earn $500
Open Enrollment—Ends Dec. 5 at 5 p.m.
Special Events
Holiday Parties 
Dec. 9— LVH–Cedar Crest, Kasych Family Pavilion Lobby
Dec. 10— LVH–17th and Chew, Auditorium
Dec. 11— LVH–Muhlenberg, Education Conference 
Center Lobby
Blood Drives
Dec. 9— LVH–Muhlenberg, Conference Rooms C and D
Dec. 19— LVH–Cedar Crest, Kasych Family Pavilion
experience the Real World of Medicine
Lehigh Valley Health Network Community Annual Meeting
June Kelly, R.N.  
Lehigh Valley Hospital–  
Cedar Crest, 3A
Roxanne LeRoy, R.N., struggled to care 
for her 99-year-old grandmother and didn’t 
want her to go to a nursing home. Her 
grandmother believed that family cared for 
family, so LeRoy served as a primary care-
giver. But her colleague, June Kelly, 
R.N., became an ally. She made 
weekly visits, bringing along a 
favorite dish (which LeRoy’s 
grandmother called a “Happy 
Meal”). When LeRoy planned a 
weeklong vacation, Kelly’s compassion took on a new dimension.
After dinner one evening, Kelly planned to take LeRoy’s grand-
mother for ice cream. “She found my grandmother in the bathroom, 
suffering from a heart attack,” LeRoy says. Kelly immediately called 
9-1-1, then rode with LeRoy’s grandmother to comfort her. She 
continued to check in as LeRoy’s grandmother received treatment 
and recovered.
“She even brought her ‘Happy Meals’ and ice cream during her re-
covery,” LeRoy says. “My family and I can’t thank her enough. She’s 
my grandmother’s guardian angel.”
Congratulations to  
Award  Nominees
John Wargo and Christopher Gower, security, and Mike Jost, engineering
Denise Schuler, coordinator, Sleep Disorders Center
Donald Jones, R.N., Hemodialysis Center
Pediatric Specialty Center at Lehigh Valley Hospital–Muhlenberg colleagues
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To nominate a star, go to the intranet at lvh.com. Go to the “Find Fast” box and click 
on Service Star Nomination.
service star  
of the Month
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D e c e m b e r  2 0 0 8 Dorothy “Dotty” Martin 
Pharmacy technician
Most Memorable Moment Here 
Opening our new pharmacy at Lehigh Valley 
Hospital–Muhlenberg
My Inspiration  
All of the great colleagues and customers I’ve 
met through the years
Other Areas Where I Worked 
Outpatient and inpatient pharmacy at Lehigh 
Valley Hospital–Cedar Crest
Favorite Pastimes 
Reading, camping and spending time with my 
grandchildren
Favorite Cafeteria Foods 
Bagels and coffee
celebrating 25 years!
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